Digital Magazine
Marketing

Creating Awesome Digital
Magazine Marketing Campaigns
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The 4 Ps of Digital Magazine Marketing

Promotion
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Price

Single Copy Pricing
« Parity

* Parity Plus

* Parity Minus

40-50% of all transactions are single copy
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Price

Subscription Pricing

* Universal: All access, all formats (except
Barnes & Noble and Zinio)

* Discrete: Each format separately — Print,
Apple, Google, Amazon, B&N, Zinio, Web

« Bundled: Combinations of formats. Most

commonly print+web and tablet+web.
— Decoy pricing
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Place (Remit Rates by Place)

Partner Remit Rate
4 Apple 70%
amazon Amazon 60%
BARNESZNOBLE  Barnes & Noble 50%
Google Google 60%
& zinio Zinio 25-85%
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Promotion

WEB EMAIL SOCIAL PRINT ADS IN-APP PR NEWSSTAND
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Thank You
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